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THE BRUCE STORY

VISITOR TARGET AUDIENCE

WHO IS A VISITOR?
The definition of “visitor” is someone who has visited Bruce County 

within the past 12 months and has travelled more then 40 kilometres.

We are the explorers. The dreamers 

who take roads less travelled. Those 

who turn alternatives into sustainable 

choices. Those who see tried and true 

as an invitation to try something new. 

Here’s to children who look under 

rocks. And parents who help with 

the lifting. Here’s to active, inquiring 

minds, and those with the vision to look 

beyond obstacles.  BE AN EXPLORER…

As highlighted in the 2017-2021 “Find yourself in Bruce County” Economic Development 

Strategic Plan, below are the types of visitors currently visiting Bruce County:

• Nature Lovers 
• Memory Makers 

Here’s to celebrating business innovation –  

and just as important, to exploring farm life in the 

morning, beach life in the afternoon and bright 

starry skies all night long. Here’s to the explorers 

– here’s to us. Bruce County is where those roads 

less travelled become a journey. In life, in our work, 

in our communities and in how we spend 

our days together. 

 • Knowledge Seekers 
• Mellow Vacationers 

• New Canadians
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THE METHODOLOGY /  
THE RESEARCH
In 2018, the Economic Development team worked on conducting over 500 surveys of our visitors 

(defined as anyone who travelled over 40 kilometres), as well as 170 local tourism related businesses 

to develop the Economic Impact of Tourism Study. The results from this study will be beneficial for 

potential investors and entrepreneurs as it will support them in their decision to open a business in 

Bruce County with accurate and meaningful data. This year, the results will be used as a baseline to be 

measured against on an annual basis.  

The goal of this project is to develop a framework for the collection and analysis of tourism data that 

leverages existing collection sources, addresses current gaps, builds a baseline of information, reduces 

duplication of efforts and better informs business and industry supports for prospective business 

growth opportunities.
 

This framework looks to integrate data from multiple sources to develop a set of Key Performance 

Indicators (“KPIs”) that can be used to evaluate the impact of tourism on Bruce County and the 

effectiveness of efforts to promote regional tourism. The data structure is designed to support 

continual analysis as new data is acquired and to be fully owned and updated by Bruce County. The 

data was collected from three sources: 

 
Shared data from partner organizations such as attendance, visitor, and tourism-related 

survey data from attractions and parks as well as data from government businesses. 

An annual survey of regional businesses that intersect directly with visitors conducted 

by Bruce County. 

Survey of visitors from across Ontario (re-run every three years by an outside vendor). 

In the intervening years Bruce County will use the questionnaire from this survey to 

conduct on-site surveys at different events, as well as online surveys to supplement 

completes (the onsite / online surveys were conducted this year to allow for comparison 

with the online panel survey).

1

2

3
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i. ECONOMIC IMPACT OF TOURISM

2018
TOURISM BY THE NUMBERS
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The first step of the process was to conduct an annual 

survey of regional businesses that intersect directly 

with visitors to gather  an estimate of tourist activity. 

Although subject to sample error, it can provide 

data on a broader set of activity and with sufficient 

response rates produce estimates on categories of 

tourist expenditure. 

The survey was conducted between June 19 and July 

29, 2018, with a sample of 170 Bruce County businesses 

that intersect directly with visitors.

The businesses were contacted by email or by phone 

and explained the objectives of the survey. If they 

agreed to complete the survey, they were given the 

choice to complete it online or over the telephone. 

More than half of businesses surveyed are collecting 

or tracking data for their business. Of these, the most 

commonly collected data is retail, point-of-sale data 

or cash register receipts, food and beverage sales and 

hotel occupancy rates.

BUSINESS SURVEY RESULTS HIGHLIGHTS:

2/3 4 in 10of businesses 

indicate that they can 
distinguish between visitors who 
are locals versus tourists. Of these, 

the most common way of doing this is 

by collecting information from guests 

(e.g., reservation forms, guest registry 

or book, information form, talking 

with guests or asking them where they 

are from and recognition of locals or 

personal knowledge of locals.)

maintain a record of  
where visitors are from  

and are willing to share this  

information with the County of Bruce.

Businesses surveyed indicate that they have 

on average 1,206 visitors at 
their establishment each week during the 
peak and, on average, 231 visitors 
each week during the off season.  
These figures vary by type of business.

Businesses report that on 

average visitors spend about 

$130 at their 
establishment, but this figure varies 

by type of business. 

The most common types of data 

that businesses would find useful 

are: number of visitors, where 
they are from, demographics 
of visitors, and how visitors our 
finding out about their business.

ii. BUSINESS SURVEY RESULTS

2018
TOURISM BY THE NUMBERS
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ii. BUSINESS SURVEY RESULTS

More than 4 / 10 of businesses surveyed indicate that their peak season starts in July, 

followed by 3 /10 who say June and more than 1 / 10 who mention May. 

Almost half indicate that their peak season starts at the beginning of the 
month, while three in ten say mid-month, and more than one in ten  

say end of the month.

TYPES OF BUSINESS SURVEYED

TYPES OF BUSINESS SURVEYED

The largest proportion of 
businesses surveyed are located in 

Saugeen Shores, Northern Bruce Peninsula 
and South Bruce Peninsula.

The lowest 
representation  

is from South Bruce and 
Huron-Kinloss.

The largest proportion of 
business respondents to the survey are 

mostly from accommodation services, followed 

by food services and drinking places, amusement, 

gambling and recreation industries, or general 

merchandise stores.

The lowest representation 

is from businesses from rental businesses and 

leasing services, health and personal stores and 

garden equipment supplies.

When Does Your Peak Season Start?
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When Does Your Peak Season End?

Number of Visitors and Sales Amount

Number of Visitors and Sales Amount
 – by Types of Business

* incl 0 = those who completed the survey and did not spend any money in Bruce County.
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The purpose of this baseline visitor survey was to gather data on key indicators, such as 

reason for visit, primary activities undertaken and estimated spending during visit. For  

the purposes of this research, the scope of the visitor survey was limited to domestic,  

in-province visitors, which comprise over 80% of visitors to Bruce County.

The survey was conducted with a sample of 600 Ontario residents 18 years of age and 

older who have visited Bruce County for a business, pleasure or personal trip within the 

past 12 months. The sample was balanced by age, gender and region to be representative 

of Ontario residents according to the most recent Census data.

The precision of online polls is measured using a credibility interval. In this case, the poll of 

600 Ontarians has a credibility interval of plus or minus 4.6 percent.

The survey was conducted online and sample was drawn from Ipsos’ Canadian online 

panel. The survey was fielded between August 7 and 13, 2018.

ONLINE VISITOR SURVEY HIGHLIGHTS

More than half of visitors 53% indicated that their most recent 

trip was between April and July 2018

The vast majority 

88% of visits are for personal 
reasons. Visiting friends or family, followed 

by participating in outdoor sport or 

recreational activity or shopping are the 

most frequent reasons for the trip. 
More than half 54% 

of visitors stayed overnight. Among these, 

they stayed an average of 3 nights, and one-

third stayed in a hotel or motel, while three in 

ten stayed in a private home, while about two 

in ten camped.

Almost 9 in 10 

visitors visited with one other person, while 

almost one in ten visit on their own. Visitors to 

Bruce County spent on average $592, and a 

median of $156. 

 93% of visitors are satisfied with 
their trip to Bruce County (rating of 6 or 

more on a 10-point scale), including 60%  who are very satisfied 

with their visit, rating their experience between 8 and 10.

iii. VISITORS SURVEY RESULTS:  
 ONLINE PANEL

2018
TOURISM BY THE NUMBERS
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iii. VISITORS SURVEY RESULTS:  
 ONLINE PANEL

Number of Trips Taken in Past 12 Months – by Reason for Visit

Number of Trips Taken in Past 12 Months – by Where Visitors Are From



When Was Your Most Recent Trip to Bruce County?   
– by Age, Region and Kids in Household

Number of Trips Taken in Past 12 Months – by Where Visitors Are From

What Day of the Week Did You Visit Bruce 
County? – by Age and Region

What Was the Reason for Your Most Recent 
Trip to Bruce County?

Personal trips to Bruce County outnumber business trips more than seven to one. Visiting people, 

friends or family is the most common reason to visit Bruce County, followed by participating in outdoor 

sport or recreational activity, shopping, or sightseeing, touring, traveling, day trip or getaway. 

17 EXPLORE THE BRUCE
Economic Impact of Tourism 2018 18EXPLORE THE BRUCE 

Economic Impact of Tourism 2018



What was the Reason for Your Trip to Bruce 
County? – by Gender, Age and Kids in Household

What was the Reason for Your Trip to Bruce County?  
– by Where Visitors Are From

What Was the Primary Reason For Your Personal Trip?  
– by Age and Kids in Household 

What Was the Primary Reason For Your Personal Trip?  
– by Where Visitors Are From

19 EXPLORE THE BRUCE
Economic Impact of Tourism 2018



Visitors Staying Overnight 

Same-Day or Overnight?
– by Gender, Region and Kids in Household 

More than half of visitors to Bruce County stayed overnight on 

their most recent trip. Among these, they stayed, on average, 

3 nights and a third stayed in a hotel or motel, but three in ten 

stayed at a private home. About two 

in ten camped  and about one in ten 

rented a cabin or cottage or stayed 

at a bed and breakfast.

Same-Day or Overnight?  
– by Where Visitors Are From

Types of Accommodation  
– by Age

Just over one in ten visitors 

travelled on their own, almost 

one-half visited with one other 

person and four in ten with at 

least 3 people in their party.
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How Many People Went on This Trip? 
- by Gender, Age and Kids in Household Total Amount Spent During Entire Stay in Bruce County

Total Amount Spent  - by Type of Business

Average Amount Spent During Entire Stay  
– by Where Visitors Are From 

*Including and excluding those that  spent zero dollars.
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How Satisfied With Most Recent Trip to Bruce County?

How Satisfied With Most Recent Trip to Bruce County?  
– by Age and Kids in Household

More than nine in ten (93%) are satisfied with their trip to Bruce County, rating 6 or more on a 10-point 

scale. Six in ten (60%) visitors provide a very high satisfaction with their visit to Bruce County, rating 

their experience between 8 and 10. 

How Satisfied With Most Recent Trip to Bruce County?  
– by Where Visitors Are From

How Likely to Recommend Bruce County to Others?

How Likely to Recommend Bruce County to Others?  
– by Gender and Age

Almost half of visitors are promoters of Bruce County (rating of 9 or 10 on likelihood 

to recommend the County to family, friends or colleagues), while only 15 percent are 

detractors (rating of 0 to 6 on likelihood to recommend). The NET Promoter score is 31%.
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Visitors to Bruce County tend to skew older (45% age 
55 and older ), and these visitors are more likely than those age 18 to 34 to have visited 

Saugeen Shores and Kincardine. Visitors also tend to be more likely to have kids (57%), and these 

visitors are more inclined than those with no kids to have visited Arran-Elderslie and South Bruce

iv. VISITOR SURVEY RESULTS BY 
MUNICIPALITY: ONLINE PANEL

Municipality Visited Within Bruce County

Visitors are more likely to have visited 
Northern Bruce Peninsula, Saugeen 
Shores, Kincardine and South Bruce 
Peninsula, and visitors who are more likely 

to have visited these four municipalities are 

more likely to live outside of Bruce, Grey and 

Huron Counties.

In contrast, visitors to Bruce County are 
less likely to have visited Brockton, Arran-
Elderslie, Huron-Kinloss and South Bruce, 

and visitors who are more likely to have visited 

these four municipalities are more likely to be 

full-time residents of Bruce County.

Municipality Visited within Bruce County 
– by Gender, Age, Region and Kids in Household

Municipality Visited within Bruce County 
– by Reason for Visit and Same-Day/Overnight Trip

Where Visitors are From



Visitor Survey Online Panel

Number of Trips Taken in Past 12 MonthsNumber of Trips Taken in Past 12 Months

On average, visitors have made the 

most trips to South Bruce Peninsula 

(mean 6.1) and Saugeen Shores 

(mean 5.8) over the past 12 months, 

and made the fewest trips to Huron 

Kinloss (mean 3.6), Kincardine (mean 

3.6), and South Bruce (mean 3.5).

On average, visitors have made 3.6 visits to Bruce County within the past 12 months. About two thirds 

of visitors have visited only one municipality within Bruce County, while two in ten have visited two, 

one in ten have visited three, and one in ten four or more.

Number of Trips Taken in Past 12 Months 

When Was Your Most Recent Trip to Bruce County?  
– by Municipality Visited

What was the Reason for Your Trip to Bruce County? 
– by Municipality Visited and Same-Day/Overnight Trip
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What Was the Primary Reason For Your Personal Trip?  
– by Municipality Visited and Same-Day/Overnight Trip

Same-Day or Overnight? 
 – by Reason for Visit and Municipality Visited

How Many People Went on This Trip?  
– by Reason for Visit and Municipality Visited

Average Amount Spent During Entire Stay  
– by Municipality Visited
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How Satisfied With Most Recent Trip to Bruce County?  
– by Reason for Visit and Municipality Visited

How Likely to Recommend Bruce County to Others  
– by Municipality Visited and Same-Day/Overnight Trip

How Likely Are You to Visit Bruce County Next Year?  
– by Municipality Visited and Kids in Household

v. VISITOR SURVEY RESULTS:  
ONSITE SURVEYS

ONSITE VISITOR SURVEY RESULTS HIGHLIGHTS: 

Bruce County conducted the onsite/online survey this year to get a better  

understanding of how the results would compare to the online panel survey.  

The onsite survey was conducted at various events/festivals, national/provincial parks, tourism  

centres and various communities, as well as online link was placed on the County’s website.  

The survey was conducted among a total of 504 visitors, including 363 onsite and 141 online.

Visitors made an       
              average of
 6.6 trips to Bruce 
County over a 12 month period.

Almost all 98% visits 
are for personal reasons 

(2% for business). 

Three-quarters were 
staying overnight. Among 
these, they stayed an average of 6.3 
nights, and one-third were staying in a 

private home, while two in ten each were 

camping or renting a cabin or cottage. Only 

15 percent were staying in a hotel or motel.

Almost 9 in 10 visitors 
visited Bruce County with one other person, 
while 1 in 10 visited on their own. On average, 

visitors to Bruce County spent $1,324 (including 

those who spent nothing).

More than nine in ten 95% visitors are satisfied 
with their trip to Bruce County (rating 

of 6 or more on a 10-point scale), with 

the vast majority of these (86%)  who are 

very satisfied with their visit, rating their 

experience between 8 and 10.
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Demographics

*3% left answers blank.

When it comes to the time of week of the visit, 

four in ten visited during the week, two in ten 

over the weekend and four in ten during the 

week and a weekend.

What Was the Reason for Your Most 
Recent Trip to Bruce County?

Nearly all visitors say their current trip was primarily personal; only 2% say it was for business. 

Participating in outdoor sport or recreational activity is the most common reason to visit Bruce County, 

followed by attending a specific event or festival 

and visiting family or friends.

On average, visitors have made 

6.6 visits to Bruce County within 

the past 12 months. 
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How Did You Arrive  
in Bruce County  

– by Same-Day/Overnight Trip

Visitors Staying Overnight 
Three-quarters (77%) of visitors to Bruce County were staying overnight on their trip. Among these, they 

were staying, on average, 6.3 nights and a third were staying in a private home, while about two in ten 

were camping or renting a cabin or cottage and more than one in ten were staying in a hotel or motel. 

Same-day or Overnight  
- by Age and Kids in Household

Types of Accommodation  
– by Age and Kids in Household
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How Many People Went  
on This Trip  

– by Kids in Household

Total Amount Spent During Entire Stay in Bruce County 

Average Amount Spent During Entire Stay  
– by Age and Income 

Average Amount Spent During Entire Stay  
– by Where Visitors Are FromHow Many People Went on This Trip?

Just over one in ten visitors 

travelled on their own, almost 

one-half visited with one other 

person and four in ten with at 

least 3 people in their party.
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How Satisfied With Most Recent 
Trip to Bruce County

How Satisfied with Most Recent 
Trip to Bruce County - by age

How Satisfied With Most Recent Trip to Bruce County
– by Where Visitors Are From

How Likely to Recommend Bruce County to Others
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How Likely to Recommend Bruce County to Others  
– by Age and Kids in Household

How Likely to Recommend Bruce County to Others  
– by Where Visitors Are From

How Likely Are You to Visit 
Bruce County Next Year? 

How Likely Are You to Visit Bruce County 
Next Year? – by Age and Kids in Household

Three-quarters (74%) of visitors say they “definitely will” visit Bruce County next year.
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How Likely Are You to Visit Bruce County Next Year?  
– by Same-Day/Overnight Trip

How Likely Are You to Visit Bruce County Next Year? 
– by Where Visitors Are From

Definitely will visit  
Bruce County next year:  

online panel survey  

vs. onsite/online survey  

48% vs. 74%

Net promoter score  
recommend to  

family or friends: 
online panel survey vs. onsite/online survey 

31% vs. 80%

Very satisfied with trip 
(rating of between 8 and 10): 

online panel survey vs. onsite/online survey 

60% vs. 86%

Stayed in hotel  
or motel:  

online panel survey  

vs. onsite/online survey 

33% vs. 15%

Mean number  
of nights stayed:  

online panel survey vs.  

onsite/online survey 

3 vs. 6.3

Number who
stayed overnight:  

online panel survey  

vs. onsite/online survey 

54% vs. 77%

Visited Bruce County  
for personal reasons:  

online panel survey vs.  

onsite/online survey 

88% vs. 98%

Mean number of trips 
 to Bruce County in  

past 12 months:  
online panel survey vs.  

onsite/online survey 

3.6 vs. 6.6

COMPARISON
ONLINE SURVEY RESULTS VERSUS ONSITE SURVEY RESULTS

In general, respondents to the onsite/online survey are more likely to have visited Bruce County 

more times in the past 12 months, to have stayed more nights overnight, report higher amounts of 

spending and to have more positive views of their visit to Bruce County. This is not surprising given that 

respondents to an onsite survey because they are face-to-face with the interviewer would be more 

likely to provide more positive responses.
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Number of Trips Taken in Past 12 Months  
– Online Panel vs. Onsite/Online Survey

What Was the Reason for Your Most Recent Trip to Bruce 
County? – Online Panel Versus Onsite/Online Survey

Respondents to the online panel survey report taking an average of 3.6 trips to Bruce County 

in the past 12 months compared to 6.6 among respondents to the onsite/online survey.

Visitors Staying Overnight 
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How Satisfied With Most Recent Trip to Bruce County? How Likely to Recommend Bruce County to Others?

How Likely Are You to Visit Bruce County Next Year? 

Promoters 
46% vs .85%

Passives 
38% vs. 10%
Detractors 
15% vs. 5%

Net 
Promoter 

Score
31% vs. 80%

Online Panel Survey

Onsite/Online Survey Online Panel Survey

Online Panel Survey

Onsite/Online Survey

Onsite/Online Survey
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Conduct annual survey to measure  

the impact of tourism.

Results from the annual surveys will be 

made available to local stakeholders so 

that they have a better understanding of 

who our visitors are.

The infographic will be beneficial for 

existing business owners and prospective 

entrepreneurs as they decide where they 

open their businesses.

NEXT STEPS

1

2

3
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