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VISITOR TARGET AUDIENCE

We are the explorers. The dreamers Here’s to celebrating business innovation —

who take roads less travelled. Those and just as important, to exploring farm life in the

who turn alternatives into sustainable morning, beach life in the afternoon and bright

choices. Those who see tried and true starry skies all night long. Here’s to the explorers

as an invitation to try something new. - here’s to us. Bruce County is where those roads

Here’s to children who look under less travelled become a journey. In life, in our work, As highlighted in the 2017-2021 “Find yourself in Bruce County” Economic Development
rocks. And parents who help with in our communities and in how we spend Strategic Plan, below are the types of visitors currently visiting Bruce County:

the lifting. Here’s to active, inquiring our days together.

minds, and those with the vision to look * Nature Lovers * Knowledge Seekers ¢ New Canadians

beyond obstacles. BE AN EXPLORER... * Memory Makers ¢ Mellow Vacationers

ORE THE BRUCE : EXPLORE THE BRUCE
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THE METHODOLOGY /
THE RESEARCH

In 2018, the Economic Development team worked on conducting over 500 surveys of our visitors
(defined as anyone who travelled over 40 kilometres), as well as 170 local tourism related businesses
to develop the Economic Impact of Tourism Study. The results from this study will be beneficial for
potential investors and entrepreneurs as it will support them in their decision to open a business in
Bruce County with accurate and meaningful data. This year, the results will be used as a baseline to be

measured against on an annual basis.

The goal of this project is to develop a framework for the collection and analysis of tourism data that
leverages existing collection sources, addresses current gaps, builds a baseline of information, reduces
duplication of efforts and better informs business and industry supports for prospective business

growth opportunities.

This framework looks to integrate data from multiple sources to develop a set of Key Performance
Indicators (“KPIs”) that can be used to evaluate the impact of tourism on Bruce County and the
effectiveness of efforts to promote regional tourism. The data structure is designed to support
continual analysis as new data is acquired and to be fully owned and updated by Bruce County. The

data was collected from three sources:

1 Shared data from partner organizations such as attendance, visitor, and tourism-related

survey data from attractions and parks as well as data from government businesses.

2 An annual survey of regional businesses that intersect directly with visitors conducted

by Bruce County.

Survey of visitors from across Ontario (re-run every three years by an outside vendor).
3 In the intervening years Bruce County will use the questionnaire from this survey to

conduct on-site surveys at different events, as well as online surveys to supplement

completes (the onsite / online surveys were conducted this year to allow for comparison

with the online panel survey).
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i. ECONOMIC IMPACT OF TOURISM

» *‘
. Economic Impact
Visitors Of Tourism

Over 90% are likely to visit

MILLION

Bruce County again next year. MILLION
Total Visitor Spending Economic Impact
(in millions of dollars) for Bruce County

5426

$51.7 e
Prﬂdl.lﬂl;"gl'l'.:l 121.9 21.3 3':'13
Incometem) 629  13.9 tE.Gm

DHEECT  INDIRECT INDAMED TOTAL

Fiscal Impact in Bruce County

£ Dirpct Taxes
.JHDPPIHG o 228 328 | 23 m

FEODY S ML
BEVERAGE

g3

TRAMSPLHTATFM

. AL CTMAMO DA TION

RECREATION AND EMNTERTAINMEMNT FEDERAL PROVINCIAL MUMICIPAL TOTAL
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2018
TOURISM BY THE NUMBERS

ii. BUSINESS SURVEY RESULTS

The first step of the process was to conduct an annual BUSINESS SURVEY RESULTS HIGHLIGHTS:

survey of regional businesses that intersect directly
with visitors to gather an estimate of tourist activity. 2

Although subject to sample error, it can provide

3 of businesses 4 1n 10

data on a broader set of activity and with sufficient indicate that they can

maintain a record of

i i distinguish between visitors who oc
response rates produce estimates on categories of 4 T P e e T

tourist expenditure. are locals versus tourists. Of these, and are willing to share this

the most common way of doing this is information with the County of Bruce.

The survey was conducted between June 19 and July by collecting information from guests
29, 2018, with a sample of 170 Bruce County businesses (e.g., reservation forms, guest registry Businesses report that on
that intersect directly with visitors. or book, information form, talking average visitors spend about
with guests or asking them where they $ 1 30 at their
The businesses were contacted by email or by phone are from and recognition of locals or establishment, but this figure varies

and explained the objectives of the survey. If they personal knowledge of locals.) by type of business. i i

agreed to complete the survey, they were given the

choice to complete it online or over the telephone.

Businesses surveyed indicate that they have The most common types of data
Ref that businesses would find useful
More than half of businesses surveyed are collecting onaverage 1, 2 O 6 visttors at ber of visi h
. : ; are: number of visitors, where
or tracking data for their business. Of these, the most LT (Rt AT ea2ch weeidurmg L2 h p d ' hi
‘et they are from, demographics

commonly collected data is retail, point-of-sale data oL 0T, B NS 3 visitors . i o

each week during the off season. e of visitors, and how visitors our

or cash register receipts, food and beverage sales and

These figures vary by type of business. | finding out about their business.

hotel occupancy rates.

7 | EXPLORE THE BRUCE EXPLORE THE BRUCE | 8
Economic Impact of Tourism 2018 Economic Impact of Tourism 2018



ii. BUSINESS SURVEY RESULTS

The largest proportion of
businesses surveyed are located in
Saugeen Shores, Northern Bruce Peninsula

and South Bruce Peninsula.

The lowest
representation
is from South Bruce and

Huron-Kinloss.

ogenes, | 2%

(Port Elgin. Southamprion) 237

Moo o, Tnernaryy I 22°6
ot et | 20%
(Wlarion, Tasble EI-'-:-:In 200

o—
Brockten
|".':'-:'I:|.'l:.:l 1] _ "9'3

Arran-clderslie 2
by, Pasiiry) - E&F}

South Bruce l 50,

ko, Tseveais

Hueron-kinkass
fiacionawy, hopdy I III}::'

TYPES OF BUSINESS SURVEYED

The largest proportion of
business respondents to the survey are
mostly from accommodation services, followed
by food services and drinking places, amusement,
gambling and recreation industries, or general

merchandise stores.

‘ EXPLORE THE BRUCE
Economic Impact of Tourism 2018

The lowest representation
is from businesses from rental businesses and
leasing services, health and personal stores and

garden equipment supplies.

TYPES OF BUSINESS SURVEYED

Accommedation Services

Faad Serdices And Drinking Places
Armuserment, Gambling And Recreation Industries
Genoral Merchandise Stores

Food And Beverage Stores

Clathing And Cething Accessorios Stares
LSparting Goods, Habby, Book And Mire Stares
Food Manufacturing

Rental And Leasing Services

Heakth And Persanal Care Stores

Garden Equipment And Supplies

Mo Angwer

Peak Season
Start - Month
March | 1%
apeil | 2%
oy [ 4%
o
-
August | 156
september | 1%

Mo Amswer [ 2%

Peak Season
Start - Time
of Month

,;5":. }

BEGINMIMG OF . END OF THE MONTH
THE MONTH

MID-MONTH . MO AMSWER

More than 4/ 10 of businesses surveyed indicate that their peak season starts in July,
followed by 3/1 © who say June and more than 1/10 who mention May.

Almost half indicate that their peak season starts at the beginning of the
month, while threein ten say mid-month, and more than O € 11N ten

say end of the month.

EXPLORE THE BRUCE
Economic Impact of Tourism 2018
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When Does Your Peak Season End?
Number of Visitors and Sales Amount

Peak Season - by Types of Business
. Ends - Time
i Stonsh | NUMBEROF | NUMBER OF | AVERAGEVISITOR

Peak Season TYPES OF BUSINESS VISITORS -

v |+ Ends—Month %
My | 1%
" Accommadation Senvices
I .
gt 1% i Fosctd Smpvieces Al ing Places
september N - % Servces And D
" .- Amuasement, Gambling And Recreation Indirtries
17 .
Grtober — 7 . General Merchandise Stores
Movermbser b ]
I 3 Food fAnd g Stores
December % . Bavera
Mo I- %{EIHEWPHQF v RERREE T AT Clothing And Clothing Acoessories Stores
Answer 105

B miomonrd [ noanswer Sporting Goods, Hobby, Book And MusicStores | wrs | a8 |
iNamicnird .
T —
e[ (SR
T N

Number of Visitors and Sales Amount

Number of Visitors Number of Visitors  Average Visitor Dollar

- Peak Season - Off Season Amount Spent
Mean Mean Mean
) 1,206 (incl. o) 231 (incl.o) $130

1,224 excl.0) 253 (excl.0) $131

*incl o = those who completed the survey and did not spend any money in Bruce County.
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2018
TOURISM BY THE NUMBERS

ONLINE VISITOR SURVEY HIGHLIGHTS

iii. VISITORS SURVEY RESULTS: TR - R
ONLINE PANEL ore than half of visitors e vast majority

% indicated that their most recent 88 % of visits are for personal

trip was between April and July 2018 reasons. Visiting friends or family, followed

by participating in outdoor sport or

The purpose of this baseline visitor survey was to gather data on key indicators, such as recreational activity or shopping are the

reason for visit, primary activities undertaken and estimated spending during visit. For most frequent reasons for the trip.

the purposes of this research, the scope of the visitor survey was limited to domestic, More than half 54%
in-province visitors, which comprise over 80% of visitors to Bruce County. of visitors stayed overnight. Among these,
they stayed an average of 3 nights, and one- °
The survey was conducted with a sample of 600 Ontario residents 18 years of age and third stayed in a hotel or motel, while three in AI most 9 1 n 1 O
older who have visited Bruce County for a business, pleasure or personal trip within the ten stayed in a private home, while about two visitors visited with one other person, while
past 12 months. The sample was balanced by age, gender and region to be representative in ten camped. almost one in ten visit on their own. Visitors to

Bruce County spent on average $592, and a

median of $1 56.

of Ontario residents according to the most recent Census data.

The precision of online polls is measured using a credibility interval. In this case, the poll of
600 Ontarians has a credibility interval of plus or minus 4.6 percent. 9 3 % of Visitors are satisfied with
their trip to Bruce County (uatingof 6 or

more on a 10-point scale), including 60% who are very satisfied

The survey was conducted online and sample was drawn from Ipsos’ Canadian online

[. Th fielded bet A t d13,2018. . oo . . .
panel. The survey was fielded between August 7 and 13, 2018 with their visit, rating their experience between 8 and 10.

13 ‘ EXPLORE THE BRUCE . \ - r . EXPLORE THE BRUCE ( 14
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iii. VISITORS SURVEY RESULTS:
ONLINE PANEL

Gender Employment

Employed Part-time [

Student, Mot Working || 156
Student, Working ] 2%
Unable Towork | 2

a o Unemployed ] 2%
50/‘3 50/*"E e I 75"
Other ] 2%
MALE FEMALE
Best Description

Full Tirmse Resident .G
O Bruce Coasnty - 137%

Seasonal Resdeont i 31_'.
Of Bruce County '

Full Time Resident OF . 835
Grey Or Huron County

LSoasoral Resident OF i
Grey Or Huron County 1 =7

Children <18 Yrs
In Household

ml

THREE FOUR FIVE+ NONE

- P al

6% 2% 2% 1% 1%  60%

Urder 525,000
$25,000 to lessthan $50,.000
50,000 ba biss than 575,000

$75.000 to less than S100,.000
$r00,000 to kess than $135,000
S135,000 to leas than $150.000
$120,000 to less than $ 200,000

5200000 of more

Eaployed e | '

veEseehere | '

Number of Trips Taken in Past 12 Months — by Reason for Visit

ir-l.il-h FOMR WS

Number of Trips Taken in Past 12 Months — by Where Visitors Are From

I
1

1. ..t AT 11". H'URUH

WHERE VISITORS ARE FROM

= o
i Ontario

COUNTY

BRUCE, GREY OR HURON

FULL-TIME RESIDENT | FULL-TIME RESIDENT OF | 2EASONAL RESIDENTS OF
OF BRUCE COUNTY | GREY OR HURON COUNTY | colNTY/OTHER ONTARIO

S Al DEROIMENTE

When Was Your Most
Recent Trip to Bruce County?

255
£3%

10

APRIL - JULY SEPTEMEER - DECEMBER
2008 2017

JAMUARY - MARCH JUME - ALGUST
ol 2007

What Day of the Week Did
You Visit Bruce County?

28%

38%

34%

DURING THE WEEK
{MOMDAY - FRIDAY) OMLY

OVER AWEEKEMD
(SATURDAY - SUNDAY) OMLY

COVERIMNG BOTH WEEKDAYS
AMNDWEEKEMND



When Was Your Most Recent Trip to Bruce County? What Day of the Week Did You Visit Bruce
- by Age Region and Kids in Household County? by Age and Region

 REGION  [HOUSEHOLD

MEHIﬁII m o
L el et Bl aieitds Diod) e 18-34 | 35-54 rﬂ'm 46 | 905 | CENTRAL NORTH | WEST
{F: 54 1EE .41-:

136 194 14 "z 45

46%  531% mi 45% 0% 55 4391- 754 soN Heree Sty 5 O dews Nights
B3 13% .q.i 155 213 7% . 1 5%, B% L% 19% 5%
R o 13%  a% 13% 12% o 17 B n% i[5 105
3% acW oYM 36N O mN ;K 2N 6% B¥ N 208 28%

Number of Trips Taken in Past 12 Months — by Where Visitors Are From

WHERE VISITORS ARE FROM What Was the Reason for Your Most Recent
Trip to Bruce County?
"'\1 ey = s f’:}{j tari Personal trips to Bruce County outnumber business trips more than seven to one. Visiting people
County HLFRUN s ntano P Y P . g people,

LAl friends or family is the most common reason to visit Bruce County, followed by participating in outdoor

FULL-TIME RESIDENT FULL-TIME RESIDENT OF | SEASONAL RESIDENTS OF sport or recreational activity, shopping, or sightseeing, touring, traveling, day trip or getaway.
BRUCE, GREY OR HURDN
OF BRUCE COUNTY GREY OR HURON COUNTY EEIL!HT‘I’;"EITHEH ONTARIO ™

s Al Bespondents 9 What was the Primary Reason
5% for Your Personal Trip?

Visit peoplel spond time with friends [ family [ family cvent

Participatoin outdoes sport or recrentional nctivity

Shepping

Sightseeing [ touring [ traveling | day trip | et away

: I
¥
L

i
ik

: I
i
k3

' I
-
bt

II
i
I'\-

Gio o a cottage

What was the Reason G or aidebie i ncaditrkn
for Your Trip? :

.

L
-

Attend an ovent [ concert [ show
Vacation (unspecfed)
Crbser

bl |

| =r}
o o
T
W

Don't know | noanswer

EXPLORE THE BRUCE | 18
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What was the Reason for Your Trip to Bruce What Was the Primary Reason For Your Personal Trip?¢
County? - by Gender, Age and Kids in Household - by Age and Kids in Household

AGE HOUSEHOLD

188
23%
7%

HOUSEHOLD

s+ ] KIDS | NOKIDS |
. By, Perionol Trip 17 248 144 186
300 94 aro 412 Visit peogie] spand time with friends;
N 1B u% BN o Family/ iy event 9% 8% L 18% %
(] B BE% B1% g4 :;tﬁ:’h H,“ f'HHFHTH 5% 4% a3 1T 23%
opping 289 150 17 3% e
Sightsecin] touring travelingj day
trip/ et away - i W “ N
What was the Reason for Your Trip to Bruce County? e o . o - =
- by Where Visitors Are From Attand an evem] concert/ show " % o % %
Vacatlon {unspedified) ™ 3% % % %
S
. Don't knaw | no answer ™ ™ - i ] i
1 ey : = = ;'P—}D l— i . PN
W Counly  HURON ~ Ontario What Was the Primary Reason For Your Personal Trips
bt — by Where Visitors Are From

) | WHERE VISITORS ARE FROM
e, :
Gy W= [ Ontario

' HURON

COUNTY

L]
1% 10% 0%
5% n% 4%
55 185 T8
Sightseeing towring/ traveling/
ﬁlﬁpﬂgmﬂ & % 0% 1%
Fle, 4 3% 6%
= B% %
% 8% F . ]
= = %
10% 5% ok
% = 2




Visitors Staying Overnight

More than half of visitors to Bruce County stayed overnight on
their most recent trip. Among these, they stayed, on average,

3 nights and a third stayed in a hotel or motel, but three in ten
stayed at a private home. About two ¢

int d and about int ot = vy
in ten camped and about one in ten 'D"J'Emlg t?

rented a cabin or cottage or stayed

at a bed and breakfast.

. SAME-DAY . OVERMIGHT

Number of
Overnight Trips
Kzan: 3 T 5 Df
Accm}':ip:;mdatinn

HotelOr votel [ GG ;-
Private Home | EENENENNNNIIN
camping [ 155
Rental Cabinjeottage [ 125
Bed And Breakfast [
airbnb ] 4%
Other Cabin/ Cottage [] 3%
I

Other

Same-Day or Overnight?
— by Gender, Region and Kids in Household

REGION HOUSEHOLD

GETA EThA GTA SOLUTH [
TOTAL 4 oG CENTRAL EAST HORTH WEST KIS K105
4 "3 45 12 154 188 43

254 35
so% 4% AB% 5% 46% 40% 0% g0 45% 7% 4%
o gE% 2% RO 54% 51% 7% 5O 4% 43% oB%

21 ‘ EXPLORE THE BRUCE
Economic Impact of Tourism 2018

Same-Day or Overnight?
— by Where Visitors Are From

WHERE VISITORS ARE FROM

s

N Grey SR .
\ ounty  HURC L Ontario
BRUCE 0 Count HURON

SEASONAL RESIDENTS OF

FULL-TIME RESIDENT OF | FULL-TIME RESDENT OF | BRUCE, GREY OR HURON
BRUCE COUNTY GREY OR HURON COUNTY | COUNTY/OTHER ONTARIO

Types of Accommodation
- by Age

i, Towsk Dheerrgtef TR

Private homea (with friends or family)
Camtping/camgground or RV traller Park
Rantal cabinjcottage

Bed and breakfast

Crther cabin) eottage

Just over one in ten visitors
travelled on their own, almost
one-half visited with one other
person and four in ten with at

least 3 people in their party.

un
bl
S

el
=

2% 35354Es
$93%%

M oe W W

- G

e
& Or Mare - &'
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How Many People Went on This Trip¢ _ . _
- by Gender, Age and Kids in Household Total Amount Spent During Entire Stay in Bruce County

GENDER

HOUSEHOLD MEAN/MEDIAN Total Spending

|

| INCL. S0

EXCL. S0

Accommodation  {inchuding overnight park fees)

Recreation and Entertainment  (including entrance/wser fong)

Transportation

Food and Beverage

Shopping

Average Amount Spent During Entire Stay TOTAL (MEAN)
— by Where Visitors Are From TOTAL (MEDIAN)

Beiir, AT Byaticeidlerels
Moan # of Peapls

*Including and excluding those that spent zero dollars.

WHERE VISITORS ARE FROM

Mean _. . R . :
ilﬁli:ddlz';gr;z;;i:;;:;l BH“EE ‘ﬂﬂu{iffﬁh HUI HI""J Eﬁ— Dﬂtﬂﬂﬂ TOta| Amou nt Speﬂt by Type Of BUSlneSS

AGE
SEASONAL RESIDENTS OF 1

FULL-TIME RESIDENT OFf FULL-TIME RESIDENT OF | BRUCE, GREY OR HURON
BRUCE COUNTY GREY OR HURON COUNTY | COUNTY/OTHER ONTARIO

INCOME HOUSEHOLD

79 48 473 § A o E
: 43 § = b4 g. =
£368.2 $155.4 $156.2 Mean o = =) s =821 E
Ut 5 =
$108.3 $47.9 $55.3 lincluding ‘) e g% | 8% | g2 | £ 2
W8-34| 35-54 | 55+ & - ;5 i 2 g NO
$149.7 $86.4 $70. g g o2 i Z g2
| W - W i = o KIDS | KIDS
Fesod aned Beverage fn78 S0t 5 #1406 LT =
Shapping $320.0 $8o.7 $87.7 s s - ! ¥
Accommadation $izz5 Syra
-ﬁ P M S151.3 %309
§
~ Transportation 7 ; ; B $65.4
Fosaed andd Bevarage S193 L AR
Shopping . fnn f66.8
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How Satisfied With Most Recent Trip to Bruce County?

More than nine in ten (93%) are satisfied with their trip to Bruce County, rating 6 or more on a 10-point
scale. Six in ten (60%) visitors provide a very high satisfaction with their visit to Bruce County, rating

their experience between 8 and 10.

w-Besttripever [ 7

; 1% aix in ten (60%)

visitors rated their

¢ I 35 satisfaction between
» I - et
« I -
: Wl
4 %
3 l r-:':.-'l
3 O%
1= Wary wnsatisfied o%

How Satisfied With Most Recent Trip to Bruce County?
- by Age and Kids in Household

1 Aee | ouseow |

| 18-34 [ 35-54 | s5+ | KIDS |NOKIDS
Bz, Al Hespondenls 136 EI:I T 188 412
Top Boa - 30 - Best trip ever 13% sig 3% 13% 3%

How Satisfied With Most Recent Trip to Bruce County?
— by Where Visitors Are From

WHERE VISITORS ARE FROM

-rh\‘ JLmey - .+
=l County HURON b
oo ¥

>
] ¥ Ontario
i =0

BRUCE

SEASOMNAL RESIDENTS OF
FULL-TIME RESIDENT OF | FULL-TIME RESIDENT OF | BRUCE, GREY OR HURON

BRUCE COUNTY GREY OR HURON COUNTY | COUNTY/OTHER ONTARIO

Berne. AN Raipondsiry

How Likely to Recommend Bruce County to Others¢

Almost half of visitors are promoters of Bruce County (rating of 9 or 10 on likelihood
to recommend the County to family, friends or colleagues), while only 15 percent are

detractors (rating of o to 6 on likelihood to recommend). The NET Promoter score is 31%.

Pramoters

1o Highty ity | o

« NG G 4_6%

P Passiyes _

r I 38% MNet ;;'l';_.*l:mh'l
coIe

o N 7 ore

: I s 31%

- ﬁ. Detractors

4~ 15%

a o%

y 0%

o - Highly unlikely 0%

How Likely to Recommend Bruce County to Others¢
- by Gender and Age

AGE

™
[ MALE [FEMALE| 18-34 | 35-54)
300

300 136 194

L
VR e

-..— - i

S5¢
a7

s Al BEisrme it

* EXPLORE THE BRUCE
ynomic Impact of Tourism 2018
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Municipality Visited within Bruce Count
- by Gender, Age, Region and Kids in Household

| | cewom |  oace | REGION HOUSEHOLD

O P S s
MALE [FEMALL 554 TOTALl a6 gos  |CEMTRAL] EAST [NORTH| WEST KOS
300 joo 136 o IF 54 Lt LLE] 45 a5 i 54 1BB 412
% % % 40% 3% A7H 48% 3% 6% 43R 30%  39%
3% % B R 3% wk R ao% ok 4% 33%  45%  ag% 35N
R 18% HEE  E % % N nH nk N N 30
18% % 3% ok % k% 2% o 24% 6% g%

265 B%
=% B
Tl [ 165 T 128 145 o 6% 37k 2eh 14 15% 13%
i BN
L] B3
TH 7%

iv. VISITOR SURVEY RESULTS BY
MUNICIPALITY: ONLINE PANEL

The online panel survey finds that
1 0% of Ontarians visited

Bruce County in the past 12 months.

218 1% oM 5% 1% % 4% 14 5% 12% 2% %

Visitors are more likely to have visited In contrast, visitors to Bruce County are 14% % TR 1% 3% 0% 9% 17% 139 6% oM
Northern Bruce Peninsula, Saugeen less likely to have visited Brockton, Arran- . nE. 9% % kR uN L L ok gk 8%
Shores, Kincardine and South Bruce Elderslie, Huron-Kinloss and South Bruce,

Peninsula, and visitors who are more likely and visitors who are more likely to have visited MU NIcI pal |ty VlSlted W|th N Bl’uce COU nty

to have visited these four municipalities are these four municipalities are more likely to be - by Reason for Visit and Same- DaY/Overn Ight Trlp

more likely to live outside of Bruce, Grey and full-time residents of Bruce County. REASOM FOR VISIT SAME - DAY/OVERNIGHT TRIP

Huron Counties.

Visitors to Bruce County tend to skew older (45% age
55 and older ), and these visitors are more likely than those age 18 to 34 to have visited

o 530 ] 323

1 2 £l 4
Saugeen Shores and Kincardine. Visitors also tend to be more likely to have kids (57%), and these ;: l-ﬂ': !]fr. l-::
L 30 3

visitors are more inclined than those with no kids to have visited Arran-Elderslie and South Bruce 4% 2% 26% 30%
7% 2% - 24%

n¥ 1% 5% 1%

kL o] 1% %

7% 12% 5% 1%

Municipality Visited Within Bruce County e b -

MUNICIPALITY VISITED Where Visitors are From
e —— F_ :

- — —_ s b5 .
v  JREY mupoy  FF Ontario

Sousgean Shores [For Elgn, Southanmpans
Kincardine | -5 —
S Snsrf WTS O
South Bruce Peninsula (Wit Stk ooty [T == FRLLTIME RESGENT OF - :
BRIACE COHINTY

Brockion (Wakemon _ 1555

Aurvarcehderslin ey, Pail _ 135

Huran-kinkoat (Liciaqw _ 125
[ R

Hiplay
South Bruce (M idmay, Terswane!
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Visitor Survey Online Panel

| GENDER | AGE
o 5

18 -34

315754

MWAEM WIOMEN

HOUSEHOLD

HOUSEHOLD INCOME

P 3 LK B0
S5k - $50K MO0

B B

Fpsk - ook ORI

COMPOSTION

WITH KIDS MOKIDS 00K - cfisol  DEROOEMNY 12
’ $roake  ERERENENEY
Number of Trips Taken in Past 12 Months
ARRAH - ELDERILIE BROCETOM HURGQH - KIMLDSS KEHCARDIME

NN IH N

MORTHERHM .E;FE PEHINSULA SAUGEEM SHORES SOUTH BRLMLCE EOUTH BRUCE PEMINSLULA,
y eﬂ %ﬂ 4 é‘?
o 4 4

On average, visitors have made 3.6 visits to Bruce County within the past 12 months. About two thirds

4

of visitors have visited only one municipality within Bruce County, while two in ten have visited two,

one in ten have visited three, and one in ten four or more.

Number of Trips Taken in Past 12 Months

On average, visitors have made the BRUCE COUNTY HUMBIR OF MUNICIPALITIES VISITED
. . 1 = L

most trips to South Bruce Peninsula "‘ I 3%

(mean 6.1) and Saugeen Shores : i 20

(mean 5.8) over the past 12 months,

3 Ic;-'

-iIr_,-
‘ .':lg'.

and made the fewest trips to Huron
Kinloss (mean 3.6), Kincardine (mean
3.6), and South Bruce (mean 3.5).
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When Was Your Most Recent Trip to Bruce County?
- by Municipality Visited

MUNICIPALITY VISITED
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What was the Reason for Your Trip to Bruce County?
— by Municipality Visited and Same-Day/Overnight Trip

MUNICIPALITY VISITED SAME - DAY/OVERNIGHT TRIP
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SAME - DAY OVERNIGHT
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PEMINSLILA
SALMSEEM SHORES

HLUIRON- Kinloss
SOUTH BRLULCE
PEMINSUILA
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MUNICIPALITY VISITED IN
BRUCE COUNTY
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o
e i ] e b
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Same-Day or Overnight¢ How Many People Went on This Trip?
— by Reason for Visit and Municipality Visited — by Reason for Visit and Municipality Visited

| | REASON FOR VISIT MUNICIPALITY VISITED | rReasonFoRvISIT MUNICIPALITY VISITED
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Average Amount Spent During Entire Stay
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What Was the Primary Reason For Your Personal Trip?¢ - sabeibel it BN L
A . .o . . = s i
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How Satisfied With Most Recent Trip to Bruce County?
— by Reason for Visit and Municipality Visited

[ | REASON FOR VISIT MUNICIPALITY VISITED
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How Likely to Recommend Bruce County to Others
— by Municipality Visited and Same-Day/Overnight Trip
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How Likely Are You to Visit Bruce County Next Year?
— by Municipality Visited and Kids in Household
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v. VISITOR SURVEY RESULTS:
ONSITE SURVEYS

Bruce County conducted the onsite/online survey this year to get a better

understanding of how the results would compare to the online panel survey.

The onsite survey was conducted at various events/festivals, national/provincial parks, tourism
centres and various communities, as well as online link was placed on the County’s website.

The survey was conducted among a total of 504 visitors, including 363 onsite and 141 online.

ONSITE VISITOR SURVEY RESULTS HIGHLIGHTS:

Three-quarters were
staying overnight. among

these, they stayed an average of 6.3

Visitors made an
average of
6 ° 6 trips to Bruce

County over a 12 month period.

nights, and one-third were staying in a
private home, while two in ten each were
camping or renting a cabin or cottage. Only

15 percent were staying in a hotel or motel.

o [ [ ]
Almost all 9 8 Y0 visits
are for personal reasons

(2% for business). More than nine in ten
9 5 % visitors are satisfied
with their trip to Bruce County (rating
of 6 or more on a 10-point scale), with

[ ]
AI most 9 1 n 1 O T the vast majority of these (86%) who are

visited Bruce County with one other person, very satisfied with their visit, rating their

while 1in 10 visited on their own. On average, experience between 8 and 10.

visitors to Bruce County spent $1,324 (including

those who spent nothing).
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What Was the Reason for Your Most
Recent Trip to Bruce County?

Demographics Nearly all visitors say their current trip was primarily personal; only 2% say it was for business.
Participating in outdoor sport or recreational activity is the most common reason to visit Bruce County,
Gender EI"I'I I'ﬂ nt followed by attending a specific event or festival
Py and visiting family or friends. What Was The
Employed Full-tire | TR - Primary Reason
| Employed Part-time [l 10% For Your Personal Trip?
Student, Mot Working | 2% MTM‘QW% R
Student, Working | 2% What Was The ! Attand a Specific Event or Festival [JJJ| 117
“ BaF & s o wsing e
SnNess Visit a Cultural Attraction ] 6%
33 4 Ratired - 19% s Gotoa Cottage ] 6%
MALE FEMALE il oining [ 4%
*3% left answers blank. mm ] d?’m
Camping | 2%
ower I -
A’EE Uinded 525,000
-1 [ =% $35,000 To Less Than 550,000
-5+ [T $50,000 To Less Than $75,000 anucimuwr‘;“
gL+ _ 45% 575,000 To Less Than $100.000
ZMTS::‘ : i it . 4%
1 n .
h;i.:l:T:memij: Nu.t“ber ﬂf T"PS Tak'Eﬂ
Kids In Household $200,000 Or More in Past 12 Months Mean: 6.6

On average, visitors have made

6.6 visits to Bruce County within

,ﬁ' s
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49'3‘5 51&'5

the past 12 months.

What Time of Week Did You
Visit Bruce County? . (
When it comes to the time of week of the visit,
four in ten visited during the week, two in ten
over the weekend and four in ten during the
week and a weekend.
2%

O WEEKDAYS

OVER A WEEKEND

BOTH

3 5 ‘ EXPLORE THE BRUCE :
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How Did You Arrive
in Bruce County?

Personal Car | HOUSEHOLD

Plane |
Romtal Car i E i
Boat
Public Tramsit O

Other [ 3%

Three-quarters (77%) of visitors to Bruce County were staying overnight on their trip. Among these, they
were staying, on average, 6.3 nights and a third were staying in a private home, while about two in ten

were camping or renting a cabin or cottage and more than one in ten were staying in a hotel or motel.

Types of

Same-day or Accommodation
Overnight? Number of Hotel Or Motel [ 5°
Nights Stayed s vome
Campios [N 3
_,I = Rc'nl.-lj:'lé:t]:;' _
Bed And Breakfast ||
: pirbnb | 2%
g other | 4%
5
& Or More
[ 18-34] 35-54] 55+ | KIDS INOKIDS
23 6o 146 245 58
73% Tk Bl 169 8%
7o% 8% 8% By% i . same-Day B woanswer [} overmichr
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How Many People Went on This Trip¢

Just over one in ten visitors 1 4%
travelled on their own, almost : I
one-half visited with one other s I
person and four in ten with at 4 _ 155
least 3 people in their party. s . 5
sordore [ 5%

How Many People Went
on This Trip
- by Kids in Household

HOUSEHOLD

Total Amount Spent During Entire Stay in Bruce County

MEAN TOTAL SPENDING

=!!EE EXCL. 50

6210 $752

$220 $240

5 e
sos s

$150 $169

otaLveRn) | |
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Average Amount Spent During Entire Stay
— by Where Visitors Are From

[ — WHERE VISITORS ARE FROM

tean | - [
{Including ‘07) _Umey | ol i
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£ico 2700 5636.2
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S0 733 sa242
53‘. opping fq5 1.1 162

Average Amount Spent During Entire Stay
- by Age and Income

Mean
(intluding ‘0)
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How Satisfied With Most Recent Trip to Bruce County

— by Where Visitors Are From
WHERE VISITORS ARE FROM
How Satisfied With Most Recent < Dy
i ; Cirer : F :
Trip to Bruce County BRUCE WS murony S Ontario

w-sen Tripiver [N ¢ o costninein ten = SEASONAL RESIDENTS OF

s I G (,Bﬁ%? it rated FULL-TIME RESIDENT OF | FULL-TIME RESIDENT OF | BRUCE, GREY OR HURON

I o their satisfaction BRUCE COUNTY GREY OR HURON COUNTY | COUNTY/OTHER ONTARIO

; R &% between B and 10. | Baie Al Meigerdents | 52 ] 444

i - 3% Top Bax =10 - Best uip evay T3% 75% 45%

s [ 2%

4 l %

s 0%

x 0%

i - Very Unsatisfied 075

How Likely to Recommend Bruce County to Others

How Satisfied with Most Recent 10- HIGHLY LIKELY
Trip to Bruce County - by age

I 767 Promoters
. o 85%
—_ e Passives
M 3% 10%

9
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7
e J =%
5
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3
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Mar Py -- i
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0% a
i 80 'é Detractors
s 5%

y | 0%
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41 ‘ EXPLORE THE BRUCE

EXPLORE THE BRUCE ‘ 4 2
Economic Impact of Tourism 2018

Economic Impact of Tourism 2018



How Likely to Recommend Bruce County to Others
— by Age and Kids in Household

HOUSEHOLD

KIDS [NOKIDS

Pirio A Rrigonmbeils

Mg Promater Score

How Likely to Recommend Bruce County to Others
- by Where Visitors Are From

WHERE VISITORS ARE FROM

How Likely Are You to Visit
Bruce County Next Year¢

Three-quarters (74%) of visitors say they “definitely will” visit Bruce County next year.

DEFIMITELY WOMT

74% 18% 5% 2%

92% Wil 7% -Wan't

. DEFIMITELY WILL . PROBABLY WILL . PROBABLY WONT

How Likely Are You to Visit Bruce Count
Next Year¢ — by Age and Kids in Household

: -y | HOUSEHOLD
Grey T '
BRUCE mn aunfy  HURON i Ontario a T — .
Ly Ll N b ﬁ.‘ - = ¥ i
SEASONAL RESIDENTS OF a-ﬂ | - ﬂ__,,_
FULL-TIME RESIDENT OF | FULL-TIME RESIDENT OF | BRUCE, GREY OR HURON 18-34] 35-54] 55+ | gIDS [NOKiDs W eE———
_— BRUCE COUNTY GREY OR HURON COUNTY | COUNTY/OTHER ONTARIO | e S s
a:: rp;::;:;:ﬁ gii Drofinitely Wi 65% 73% 78%
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[l AME—DA‘I’,I’GUEHMIEHT TRIP

Baze Al Respondenl

Crafininaly Wil

WHERE VISITORS ARE FROM
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EBufily
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COMPARISON
ONLINE SURVEY RESULTS VERSUS ONSITE SURVEY RESULTS

In general, respondents to the onsite/online survey are more likely to have visited Bruce County
more times in the past 12 months, to have stayed more nights overnight, report higher amounts of
spending and to have more positive views of their visit to Bruce County. This is not surprising given that

respondents to an onsite survey because they are face-to-face with the interviewer would be more

likely to provide more positive responses.

.\‘.'\."

online panel survey vs.

onsite/online survey online panel survey vs. onsite/online survey
|.. '* E
- &
online panel survey online panel survey vs. online panel survey
vs. onsite/online survey onsite/online survey vs. onsite/online survey

e

online panel survey online panel survey vs. onsite/online survey
vs. onsite/online survey online panel survey vs.

onsite/online survey
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Number of Trips Taken in Past 12 Months
— Online Panel vs. Onsite/Online Survey

Respondents to the online panel survey report taking an average of 3.6 trips to Bruce County

in the past 12 months compared to 6.6 among respondents to the onsite/online survey.

4% Online Panel Onsite/Online
‘ Survey Survey

36% 36%

.1.1-1 4

What Was the Reason for Your Most Recent Trip to Bruce
County? - Online Panel Versus Onsite/Online Survey

Online Panel Survey Onsite/Online Survey

LS ees

“

Huosness
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Visitors Staying Overnight

Online Panel Survey

Number of T of
Overnight Trips Lo

Private Home

Otheer

Onsite/Online Survey

Same-dayor
Overnight?

7T

Number of
Nights Stayed

Mean: 6.3

] I E'..

: [ 16
s [
« I
s Il 7
6
3

. NO ANSWER

- OVERMIGHT

Same-day or

Accommodation Overnight?
Hotel Or Mote! |G 27

0%
-I:pmpih_g - 16%
Rental Cabinjesttage [ 127
Bed And Breakfast [l 9%
Airbab 46

. 4%
Other Cabin/ Cottage [ 3%
) %

S

Types of
Accm?rr'lpnﬁndatiun

Hotel Or Motel [ 5
Private Hame _ 33%
ameing [T =25
Hmulltn?tbu:i - 20555
Bed And Broakfast | 2%
Airbab | 2%
owher [ 4%
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How Satisfied With Most Recent Trip to Bruce County? How Likely to Recommend Bruce County to Others¢

Onsite/Online Survev Online Panel Survey Onsite/Online Survey
o-surctipter [N 45% | Almost rine inten o Mgty I ' | Promoters
8 (Bsgf s NG 46% vs .85%
o o .“? o + I Passives 7
» _ HEIE AT AGHCN , I 38%vs.10% W
between B and 10,
7 « I Detractors JJ 2%
F T L 15%vs.5% | +
K 'l I ¥ Net (&
4 : @ Promoter “
1 O Score o
3 . | o 31% vs. 80% o
2 0% -Highly urliely 0% Re

1= Very Unsitisfled O

Online Panel Survey

2 i (3 g
b M ON . >ix inten (60%)
) wvisitors rated their

5.=ltj":.{.1{ LN t}l_’!‘:"'.'.'l.'."E:'I'l-
8 and 10,

How Likely Are You to Visit Bruce County Next Year¢

-

- DEFINITELY WILL . PROBABLY WILL - PROBABLY WON'T DEFINITELY WON'T

Online Panel Surve
y 48% 42% 0%

90% - will 109% wont

Onsite/Online Survey

745 18% 5% 2%

92% wil 7% - won't
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NEXT STEPS

1 Conduct annual survey to measure

the impact of tourism.

2 Results from the annual surveys will be
made available to local stakeholders so
that they have a better understanding of

who our visitors are.

The infographic will be beneficial for

existing business owners and prospective

entrepreneurs as they decide where they

open their businesses.
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